
 
Registered Office - 1001A, B Wing, 10th Floor, ‘The Capital’, Bandra Kurla Complex, Bandra (E), 

Mumbai - 400 051 
 

     Date: 12.04.2018 

 

Corrigendum-2 

Notification  

This is with reference to NPCI’s RFP # NPCI/RFP/2017-2018/MK/11 dated: 07-03-2018 for RFP for PROPOSAL 
FOR EMPANELMENT OF NPCI OFFERS & LOYALTY PLATFORM AGENCY for NPCI. The prospective bidders may 
please note that: 

 

Sr.No Document Reference Description Existing RFP Clause Amended clause  

1 

Section 6 Commercial 
Evaluation 

6.3 Successful Bidder 
Criteria 

Successful Bidder 
Criteria 

 
For the purpose of clarity of 
the above clause H1 bidder 
shall mean & include the 
bidder with highest Royalty 
fee model or bidder who 
commits to share high royalty 
fee with NPCI on an annual 
basis during the complete 
term of this agreement, the 
model for Royalty fee would 
be only in absolute amount. 
 

For the purpose of clarity of the above 
clause H1 bidder shall mean & include 
the bidder with the highest Royalty fee 
model who commits to share high royalty 
fee with NPCI on an annual basis 
depending on the number of banks on-
boarded on the NPCI Offers & Loyalty 
Platform, the model for Royalty fee 
would be only in absolute amount and 
calculation based on NPV. 
(NPV = 3 years & 8% Discount Rate) 

2 Annexure C2 
Commercial Price 

Form 

 
Royalty Fee to be paid by the 
agency to NPCI for the  
‘scope of work’ as mentioned 
in ‘RFP for empanelment of 
NPCI Offers technology 
platform agency for NPCI 
[NPCI/RFP/2017-
2018/MK/11] 

Royalty Fee to be paid by the agency to 
NPCI for the  ‘scope of work’ as 
mentioned in ‘RFP basis number of banks 
on-boarded for empanelment of NPCI 
Offers technology platform agency for 
NPCI [NPCI/RFP/2017-2018/MK/11] 

3 Annexure C2 
Commercial Price 

Form 

Man-Hour rates for 4000 man-
hours charged for 

customization/requirements 
of the platform by Banks for 

the ‘scope of work’ as 
mentioned in ‘RFP for 

empanelment of NPCI Offers 
technology platform agency 
for NPCI [NPCI/RFP/2017-

2018/MK/11] 

 

1. Man-Hour rates for 4000 man-hours 

charged for 

customization/requirements of the 

platform by Banks for the ‘scope of 

work’ 

 

2. Set-Up/Admin costs charged for on-

boarding Banks on NPCI Offers & 

Loyalty Platform fixed per bank 

 
3. Campaign Management rate card for 

SMS & Mailers. 100 million SMS & E-

mailers to be considered for 

evaluation. 

 
All other terms and conditions of aforesaid RFP remain unchanged. 
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Annexure C 2 – COMMERCIAL PRICE FORM 

(To be included in Commercial Bid Envelope) 
 
 

Sr.No Location Description  Cost (INR) Total Cost (INR) 

A. Mumbai 

Royalty Fee to be paid by the agency to NPCI 
for the  ‘scope of work’ as mentioned in ‘RFP 
basis number of banks on-boarded for 
empanelment of NPCI Offers technology 
platform agency for NPCI [NPCI/RFP/2017-
2018/MK/11] 

Banks Y1 Y2 Y3  

0-5     

5-10 
    

10-15     

15-20 
    

Every 5 
Banks 

    

Sub Total Section A     > 
 

B. Mumbai 

One time setup fee charged by the agency to 
NPCI for the  ‘scope of work’ as mentioned in 
‘RFP for empanelment of NPCI Offers 
technology platform agency for NPCI 
[NPCI/RFP/2017-2018/MK/11] 

  

C. Mumbai 

Man-Hour rates for 4000 man-hours charged 
for customization/requirements of the 
platform by Banks for the ‘scope of work’ 

Per Hour  4000 Man-Hours   

Set-Up/Admin costs charged for on-boarding 
Banks on NPCI Offers & Loyalty Platform 

Fixed Cost Per Bank  

Campaign Management rate card for SMS & 
E-Mailers. 100 Million SMS & E-mailers to be 
considered for evaluation. 

SMS E-Mailers  

Sub Total Section C    >  

  Total    A + B + C  

  Taxes   
  Grand Total   

 
 
Dated this…………………… Day of………………………..2018.  
 
(Signature)  
 
(Name)                        (In the capacity of)  

 
 
 
Duly authorized to sign Bid for and on behalf of 
 
 
 


